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News

New plans for a £2.9
million ‘superclinic’
The Canary Wharf
community
will
soon be able to
access first class
healthcare services,
including dentistry,
on their doorstep.
Bupa has recently
announced plans
for a new flagship
health and dental
centre in Crossrail Place Canary Wharf,
which will hold the latest clinical
equipment, and will boast eight dental
surgeries, and 17 consultation rooms.
‘The centre is in a great central location,
close to where people work and transport
links, with a range of appointment times
including outside office hours, and a suite
of services such as running checks and
dental treatments,’ Joy Linton, general
manager for Bupa Health Services, said.
‘We look forward to welcoming new
and existing customers.’

‘Superclinic’

Bupa has said its ‘superclinic’ will offer
busy working professionals a one-stop
shop for their healthcare needs.
The 8,000 square foot (the size of three
tennis courts) will host services including
health assessments, GP appointments,
dental, physiotherapy and sports
physician, and travel vaccinations, as
well as a range of convenient evening and
weekend appointments.
The clinic will be available to everyone,
regardless of whether they have private
health insurance, and will open its doors

in August.
‘We
are
investing heavily
in
transforming
the
way
we
deliver
health
services to our
customers,
and
are very excited
to be opening
a new centre in
Canary Wharf, which is designed with
convenience for the customer firmly in
mind,’ Joy Linton continued.
‘This is one of many investments to
develop and grow our business, helping to
make high-quality healthcare accessible to
more people.’

Continuing development

The Bupa Health and Dental Centre,
Canary Wharf (Crossrail Place), will be
replacing three smaller health and dental
centres – Marsh Wall, Churchill Place and
Upper Bank Street.
The Bupa Dental Centre in Columbus
Courtyard will remain open.
Located on level 0 of Crossrail Place,
the £2.9 million investment is latest in
Bupa’s investment programme, building
and developing new facilities, products
and services.
Last year over £12 million was spent on
new centres and refurbishments, including
the acquisition of 13 new dental centres.
So far in 2015 Bupa has invested
around £4 million, with plans to invest
a further £25 million in new health and
dental centres.

Britain choosing to put
off going to the dentist
More
than
a
third
of
Brits
(35%)
are
putting
off going to
the
dentist
according
to
new
research from
Confused.com.
Britain
is
becoming
a nation of people who ignore their
problems – not just relating to their health
– according to the research, Brits are also
ignoring money issues (58%), family
issues (46%), work problems (33%) and
relationship problems (29%).
‘Britain seems to be a nation of ostriches,
with many people choosing to bury their
head in the sand rather than dealing
with issues head on, and National Smile
Month has definitely highlighted this,’
Christopher Williams, private medical
insurance expert, said.
‘It is concerning to see such a high
percentage avoiding getting dental
treatment, which can cause long term
problems.’

‘It is worrying Brits
are avoiding dealing
with important issues
and it appears to be
a habit of the nation
but there should be
cover in place for
dental problems that
may arise.’

Burying their
heads

The findings from the research also show
that when it comes to their health, many
Brits admit choosing to bury their heads
and ignore potential problems (51%).
Nearly a third (31%) of Brits admit
they have made a situation worse by not
dealing with a problem when they should
have.
The research also shows that going to
the dentist seems to be more of an issue
for younger adults.
Of those who say they put off going to
the dentist, over two-fifths (42%) are aged
18-24 and a further 42% are aged 25-34
– a significant difference to those aged
55 and over with just 30% putting off a
dentist appointment.

Do your patients know that alcohol
and good oral health don’t mix?
The London Tooth Wear Centre is
reminding people about the risks of tooth
wear due to alcohol this summer.
It has said that patients need to know
that alcohol is acidic and therefore highly
erosive, especially when consumed
frequently, in large quantities over an
extended period of time.
It may also be that high alcohol intake
occasionally causes vomiting, which will
exacerbate the damage to the dentition.
Carbonated drinks, including sugarfree varieties, will have a similar effect
on dentition.

Advice

As well as coronal height being
reduced, patients may also suffer with
hypersensitivity due to the wear.
In such cases, using a fluoridated
mouthrinse every day at a different time
to toothbrushing is an effective first line
of defence.
A desensitising toothpaste and/or
prescription fluoride toothpaste can be
helpful in alleviating sensitivity, while
use of a calcium phosphate paste, applied
in carriers, is an additional option if the
symptoms are severe.

Also, placing protective covering
restorations can eliminate sensitivity and
minimise further wear.
Further advice includes:
• Guiding the patient in brushing
effectively yet gently with a relatively
soft toothbrush and a toothpaste low
in abrasivity
• Not swishing drinks around the mouth
and waiting an hour after consuming an
acidic drink before brushing to avoid
damaging the softened enamel
• Rinsing the mouth with fluoride
mouthwash or water before or after acidic
drink consumption to help limit their
erosive potential
• Chewing sugar-free, xylitol- or sorbitolsweetened gum to help neutralise acid in
the mouth.

Have your say in the next
NHS Confidence Monitor
The second NHS Confidence Monitor
is now open for dentists to take part and
share their views.
The NHS Confidence Monitor is a survey
designed to capture how confident the
profession are in the future of NHS dentistry.
The first survey was conducted at
the end of 2014 and is being repeated
to monitor how confidence levels ebb
and flow as new information about the
contract reforms emerges, and the selected
prototype practices reveal their thoughts
and findings on the potential new systems.
‘It will be very interesting to see how
confidence levels in NHS dentistry have
changed, particularly in light of the
general election, and I look forward to
the results,’ Eddie Crouch, vice chair of
the British Dental Association principal
executive committee, said.
‘I hope to see even more NHS dentists
taking part in this survey so the profession
has a greater insight into the possible future

effect of NHS
dentistry.’

Snapshot

It is hoped the
results
will
help to provide
a snapshot of
how the profession perceives the future
of NHS dentistry.
The survey explores the profession’s
thoughts on the future of:
• Career prospects
• Remuneration levels
• Getting the balance of treatment versus
prevention within the NHS right
• The ability of the team to work
effectively within the NHS.
As an NHS dentist, how do you feel about
the future of dentistry? To have your say,
please visit https://www.surveymonkey.
com/s/NHSConfidenceMonitor.
It will take just two minutes to complete.

Business Excellence Award for
dental practice sales agent
Frank Taylor & Associates, specialist
valuer and sales agent of dental practices
in the UK, has won the 2015 AI Business
Excellence Award for Excellence in Dental
Practice Acquisition Advice – UK.
The 2015 Business Excellence Awards
identify and honour the most respected
companies and their staff, whilst
recognising and rewarding outstanding
performance, success, innovation and
ethics across international business
communities.
Lis Hughes, managing director of Frank
Taylor & Associates said: ‘It was an honour
to have been nominated for this award and
an even greater honour to have won it.

‘It’s
without
doubt testament to
the hard work and
dedication of our
team to support all
our clients on their
journey to either
purchase a practice
of their dreams,
to build and run a
successful dental
business, or to sell their business when the
time comes and ensure they get the best
price possible.
‘We know we do a good job, but an
award such as this actually confirms it.’

